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Creative Designer

The Creative Designer will be the in-house creative resource supporting the marketing team and
a multi-division business. This role is suited to a designer with strong experience in the sports
and entertainment sector who is also comfortable supporting all forms of marketing campaigns,
commercial sales collateral creation and other areas of creative design. This is a hands-on role
focused primarily on delivering marketing assets, but also supporting activation, digital asset
creation, and occasional motion content where required.

Key Responsibilities:

e Design artwork across multiple campaign needs and business lines
Producing digital campaign assets for social, web, and online retail
Supporting simple motion or animated assets where required
Managing multiple briefs simultaneously, often to tight deadlines

Experience Minimum Requirements Education Minimum Requirements

3-5 years of experience in sales focused on | Diploma in Art or equivalent certificates.
ticketing operations Degree in arts is preferred




